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A. American International Marketing Techniques: There are many positions for bilingual Koreans in the Marketing Departments of Major Foreign Corporations in Korea, Korean Corporations engaged in overseas trade or purchases, Foreign Embassies in Korea, Foreign Chambers of Commerce, USA State government branches in Korea and US Military positions.  I propose a case study approach about marketing US goods overseas. The course project will have students select USA companies and determine how to better market American products and services in Korea. Students will make two class-marketing presentations on how to improve marketing of USA products in Korea. Students will also give executive summary one-page presentations of marketing case studies of USA products overseas. Students will use the class marketing presentations and executive summaries as internship/job hunting research and to practice making proposals to companies for employment. Principals of Global Marketing, Keegan Green, Prentice Hall, 2003. Cross Cultural Marketing, Rugimbana & Nwankwo, Thompson 2003.

At a time when US-S. Korean relations are strained there is a greater need for extra efforts by US firms to adapt marketing efforts to Korean culture and economy subsets. With a weakening economy, there needs to be more of a specialized and direct marketing which requires more Korean marketing staff. An Embassy commercial branch official said his office only had time to market their country’s goods to the largest Korean firms.  I was shocked to learn that the Starbucks and Nike corporate offices in Seoul told my students they were too busy to agree to answer the flood of calls and emails from Korean students. I don’t care enough about you as an individual customer opinion leader, but keep spending your money on my products! I propose to teach Effective Marketing (Telephoning) techniques from the Oxford Business Skills series.  Using the Oxford book, video and tape, I will teach the key practical marketing/English business techniques and phone skills that I use tutoring Korean business managers, directors and CEOs.
B. American Business Negotiations/US Trade Policy
Students will review various case studies and various negotiating techniques from “The Negotiating Game” by Chester Karrass, 1992. Students will give executive summary one-page presentations on various negotiation dilemmas. Students will be given various negotiation situations and compete in groups to negotiate the most optimum business solutions.   I propose to teach Effective Negotiating Skills from the Oxford Business English Skills series. Using the Oxford book, video and audiotape, I will teach the key practical marketing/English business techniques and phone skills that I use tutoring Korean business managers, directors and CEOs. Students will interview American company, US Embassy or US Chamber of Commerce officers on USA/Korean business negotiation experiences. Students will make a presentation of the strengths, weaknesses and non-compatibility of American style practices and negotiations in S. Korea.  We will review some USA/Korea Bilateral Trade issues including steel, autos, electronics and 
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information technology. Textbooks to consider International Trade, Grimwade, Rutledge, 2000, International Trade and Competition, David Yoffie, 1997 Benjamin Gomes & Casseros, McGraw Publisher.

C. Business English Class I and II:  Most of our GSIS students have never worked at a job in their entire lives and don’t have basic phone, presentation, meeting, negotiation work experience nor other basic skills that are necessary for most entry-level jobs. Key job interview skills include resumes, business cards, cover letters, common interview questions and complex interview questions. Key job performance skills for entry level employees are active meeting participation, effective presentations, phone skills, e-commerce, business socializing/culture, marketing, business writing, negotiations, travel, company research, retailing, finance, trouble shooting, management theory and idioms. 

The Federation of Korean Industries (FKI) urged Korean Universities to change their outdated curricula and adopt the FKI model curricula to cultivate the skills Korean firms require 12-19-03 Korea Times. The Korean Foreign Trade research center in March 2003 surveyed 67 CEOs of foreign companies about Korean workers.  Over 86% of foreign CEOs said that Korean University education did not provide basic work skills for entry-level positions. Foreign companies had to provide a lot of costly and time consuming reeducation to close the gap between Korean college education and practical knowledge needed in the industrial work place.  To introduce and improve these basic work skills is the reason for a heavy emphasis of the practical business skills of the Oxford series. I propose to teach Effective Presentation techniques from the Oxford Business English Skills series. Using the Oxford book, video and audiotape, I will teach the key practical presentation business techniques and phone skills that I use tutoring Korean business managers, directors and CEOs.  Studying and delivering key speeches and completing my Manager/Director/CEO Effective Presentation course will give students confidence, public speaking experience and better fluency. I propose to teach ”Company to Company” a communicative approach to business correspondence in English, Cambridge University Press 2000.  First Insights into Business, Sue Roberts Longman Publishing, 2000 and Communicating in Business, Simon Sweeney, Cambridge Press 2000 are my proposed textbooks.

D. Introduction to the US Economic System: This course will present basic facts, key organizations, key economic concepts and key institutional players in the US Economic System. Federal Reserve System & Monetary Policy, Macro Economy, Industrial Market, Fiscal Policy, International Economics, Productivity and Technology, Politics and Economics, Unemployment and Inflation and the Digital Economy will be studied.  I will introduce analysis tools for understanding the US Economic system with an emphasis on International Trade and US corporations.  Economic principals and concepts that differ from the Korean Economy will be discussed.  Chapters from Pop Internationalism, Paul Krugman, The MIT Press 1996 and U.S. Department of Commerce, Digital Economy 2002 and articles from www.dismal.com (Economics, the dismal science) will be studied.  

E. American Federalism, State and Urban Government:  State Legislatures, Government Budgetary process, Regulatory process, Special Interests Groups, citizen referendums, tax protest movements, minority preferences/affirmative action, and 
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privatization of government run services.  The Korean government is struggling to privatize state run utilities and railroads. These government run corporations are costing Korean taxpayers millions in subsidies. A retrospective study of the origins to the current state of the Environmental movement, public employee unions and teachers’ unions in USA. The class will discuss the conflicts between business and environmental groups, teachers’ unions and conservative groups and public employee unions and politicians. Korean decision makers can learn from the positive and negative experiences of the USA civil service, public employee’s unions, teachers’ unions and environmental movements. 

F. I propose to teach my American Business Practices and Culture This class will introduce you to best American business practices for CEOs and champion companies. You will learn American business norms, idioms, contemporary business issues and culture.  You will gain practical business conversation, writing, email, interview and presentation skills.  Lesson’s from the Top and in Search of Excellence.

Grading System: 10% attendance 20% class participation, 20% homework, 20% midterm, 30% final exam.  Your midterm will be an in class job interview. Students must master both interviewer and interviewee techniques. The final exam will be a presentation of an American company’s product or service. To prepare for your final exam, you will interview a Marketing department and Personnel department officer of a USA company in Seoul.  You will obtain the product or service brochures from the marketing division of the company. You will ask briefly about the Marketing Department’s experiences with interviews.  From the personnel officer you will ask for more detailed examples of impressive and poor interview experiences, cover letters and resumes. You will ask for a practice job interview with them. You will ask for suggestions for potential English speaking Korean employees.  You will take pictures of yourself and the Company personnel you interview.

